[bookmark: _GoBack]For those of you who still listen to BBC News, and you are a fast-dwindling number, this week’s ‘Tech Week’ series of programmes revealed how far behind, how very ignorant the national broadcaster has become in covering the UK’s technology sectors. 
First, it focused exclusively on digital companies and excluded the other 90% of the UK hi-tech companies. That aside: its principal error was to focus on David Cameron’s silly comment last year at the CBI conference: “We haven’t had some of the absolutely mega businesses that the British equivalent of Google or Facebook?” America has, of course. 
But there are plenty of ‘Googles’ in their sectors that the US doesn’t have.. It doesn’t have a Sotheby’s, it doesn’t have a telecoms superstar such as Vodafone, nor an Oxford University Press, and it rarely makes a decent, high-end car compared to Bentley. 
In fact the UK does have a sort of a Google in the digital space – it is still going, and it’s called Betfair, currently valued at £2bn. Yet the many other UK online gaming firms, such as Sportingbet and William Hill’s US operation, enjoying stellar growth rates, were severely handicapped when the US authorities determinedly tried to crush them. 
By arresting their company executives back in 2006 – just when the US and the huge American gaming industry centred on Las Vegas realised the UK sites were about to become the ‘Googles of Gaming’ – the US actively and aggressively thwarted the UK’s attempt to become the world leader in this immensely lucrative field.  
It was commercial vice at its worst, you might think, and the UK Government did nothing to protect its home-grown companies from this ugly, blatant protectionism. ‘Sports gaming’ is illegal in most American states, but American-style mega-bet activities in Las Vegas are not. Double standards writ large if ever there was one. 
Returning to the BBC’s treatment of technology companies, UK SMEs often feel rightly aggrieved at their treatment by the corporation. First, ‘advertising rules’ result in the company’s name not even being mentioned during interviews – but those same rules don’t seem to prevent every third-rate Hollywood actor from getting endless free publicity by the BBC of their latest film, book, play, franchise, et al, across all channels. 
One less reason for continuing to watch that £3 billion-a-year BBC.. 

